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| PREZENTACIA SLOVENSKA V ZAHRANICI - HLADA SA DOBRY NAPAD

| PRESENTATION OF SLOVAKIA ABROAD - A GOOD IDEA IS WANTED

Krdsne a rozmanité, Srdce Eurdpy,
nadhernd priroda, mnohotvarna kultdra, jedineény folklér.

Slovensko v3ak ui nemusi kreslit iba svej zvy€ajny obraz. PiSeme iny, moderny pribeh.
Pribeh o progresivnej a likavej krajine, ktord je schopnd pritahovat talenty aj investicie.

Sme mald krajina a neoplyvame nerastnym bohatstvom, preto musime

predévat myslienky. Ak je nieZo, na o mdzeme byt naozaj hrdi, je to sila idei.

Preto predstavme svetu Slovensko, kde sa napady rodia, zle aj menia na skutoZnost.
Predstavme krajinu dobrych ndpadov. PretoZe Slavensko je dabry ndpad.

Good idea Slovakia.
Jednoducha a silnd my3lienka, ktord méie indpiravat svet, ale aj samotnych Slovalov.

Good idea Slovakia je sloganom a zdroveri znackou Slovenska.

Mnohovrstvova typografia, vytvorend za pouZitia pfsma sveto ho sl dizajné
vyjadruje rozmanitost a bohatost nipadov. Good idea Slovakia.

: LAk

Beautiful and diverse.
The very heart of Eurape, beautiful landscapes, multifaceted culture, unique folidore.

Slovahia is no longer in need of its beaten path. We are writing a different and modern story.
A story about a forward-loohing and inviting country, being able ta attract talents and investments.

We are a small country, not abound in mineral resources. That is why we are here to sell ideas,
If there is something we can be really proud of, it is the power of ideas. So let us introduce
Slovaliia to the outside world as a country where ideas are both born and turned into reality.
Let us present o cauntry of good ideas. Because, Slovatia is a good idea.

Good iden Slovahia,
A simple powerful jdea being able to inspire the world as well as Slovaks themselves.

Good idea Slovalkia is both the slagan and the brand of Slovahin at the same time,
Multi-fayzred typography created by applying the typeface of the world-famous Slovah designer
stands for the varicty and richness of ideas. Good idea Slovalia,
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| LOGOTYPY - UKAZKA VARIANTOV

I LOGOTYPES - DISPLAY OF VARIANTS

Zobrazené logotypy si zdkladnymi vizudlnymi signalmi znagky Slovensko. Vietky tieto varianty s rovnacennd, rovnako reprezentujii 3 symbolizuji
podstatu znadky a ich kankrétny vyber a pouditie zdvisf od Specifického uréenia a vhednéhe posidenia grafila. Vietky dal3ie povolené varianty,
ktoré nie st zobrazené na tejto strane, ale obsahuje ich tento dizajn manual, sa poufivajl len v Specifickych pripadoch blizsie defnovanych pri ich zobrazeni.

The displayed logotypes are basic visual signals of the Slovakia braad. All the variants are equal, and equolly represent and symbalize the substance of the brand
ond the choice of a particuler one, and its use depends on the specific intention and suitable assessment of the visunl designer. All other admissible variants
that are not displayed on this page, but cantalned in the design manuol are onfy used only in specific cases that are further defined whea they are displayed.
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LOGOTYP - PLNA ANGLICKA VERZIA
LOGOTYPE - FULL ENGLISH VERSION
jpouiivanejSou verziou sp dzi vietkych logotypov. Je ta preferovany symbol

Zabrazeny logotyp je farebne, tvarovo a koncepéne najkomplexnejsou a zdroven najp
znatky Slovensko a pouiva sa viade tam, kde priestorové podmienky a farba pozadia nekolidujii s jeho poutitim. Anglickd verzia logotypu je univerzaina pre vietly ciefové trhy.

The displayed logatype is the version with the most comprehensive colour, shape and conceptual rendering, which is alsa the most frequently used onc avt of all lagotypes.
1t is the preferred symbol of the Slovakin brand and it is used everywhere where spatial conditions and the background colour do not collide with its use. W cmYK: 100/70/0/6

The English version of the logotype is universal for all target marhets. I CMYK: 0/100/100/0

[ cmyk: ofafo/o
B CMYK: 60/0f0/0
sy
" B CMYK: 0/60/25/0
cmyK: 5/0/30/0
B CMVK: 79/0/48/24
I cmvK: 45/ofofo
W cmYK: 70/15/0/0
CMYK: 5/0/50/0
[ CMYK: 29/0/0f0

Minimdlna velkost
plnej verzie logotypu
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Minimum size of the B cMYK: 50/0/100/0
Sull logotype version 1 CMYK: 20/35/25{0
s [ CMYK: 24/0/58/

B CMYK: 0/55/40/0
[l CMYK: 100/24/5/42
[ cMmYK: 15/32/45/0
7] CMYK: 31/0/38/0

The full logotype version consists of four key elements:

= rectangular area with a blue bachground

= vertical line with the tricolour (the fine is always aligned ta the feft border of the blue rectangle
and its width is always identical with the width of the letter “I* in the lettering of SLOVAKIA);

« garbled-caloured slogan "GOOD IDEA” made by combining several crentive culs of the History font;

= simple sans serif lettering "SLOVAKIA™

Plnd verzia logotypu pozostiva zo Styroch klaZovych elementov:

- modrej podkladovej plochy obdlZnikového tvaru;

« vertikdlnej linky s trikoldrou (linka je vidy prirazend k favému okraju modrého obdlZnika
a jej 5itka je vidy totoZna so &irkou pismena ,)* z letteringu ,SLOVAKIA");

» rozfarbeného sloganu ,GOOD IDEA" vytvoreného kembinovanim
viacerych kreativnych rezov pisma History;

= jednoduchého bezserifovéha letteringu ,SLOVAKIA®
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| LOGOTYP - ROZKRESLENIE V SIETI

| LOGOTYPE - DETAILED DRAWING ON THE GRID
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] LOGOTYP - KONSTRUKCIA LOGA

LOGOTYP - THE LOGO DESIGN

Spodnd hrana bieleho obdlinika trikoléry definuje doini dofaZnicu prvého riadka a vrchnd hrana Eerveného obdlZnika trikoldry definuje hornil dofaznicu

tretieho riadka. Tieto, ake aj vietiy ostatné dofainice, Géaria a pomery velkosti sl totoiné aj pri tvorbe dalSich alternativ logotypov.

Variabilna je iba 3iria modréha podkladového abdlinila (a), ktord sa vidy prispdsobuje dlike najdihSicho riadka, ku ktorému sa sprava pripotita vy3ka obdlinika bielej
alebo Eervenej trilolory ototenéha o 90°.

45,5 min 40,2 nun | 20,6 mm

63,9 mitn

13,5 mm

58 nuit 247 ann

The bottom rim of white rectangle of the tricolour defines the bottom underscare of the first line and the top rim of the red rectangle of the tricolaur

defines the averiine of the third fine. These lines, as well as all the other lines, type alignments and proportions of sizes are also identical in design

of other logotype alternatives. The only variable is the width of the blue background rectangle (a) that always adjusts to the length of the longest finc, which is,
on the right side, added with the height of the rectangle of white or red tricolour turned by 90°.
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| LOGOTYP - OCHRANNA ZONA

| LOGOTYPE - PROTECTION ZONE

Minimdlna ochranni zéna je stanovend éiernym raméekom okolo laga a rovnd sa vyike bieleho alebo cerveného obdl2nika trikoldry z logatypu.
Tento rozsah vofrej plachy je predpisany na poufitie vo vietkych tlacovych materidloch, aby sa typografia a grafické prvky nezobrazovali privelmi blizko loga.
Ak to viak situdcia dovoluje, mala by byt tdto plocha vigiia. Minimilna ochrannd zéna sa rovnako vztahuje aj na vietky ostatné verzie logotypov.

The minimum protection Tone is set by the black frame around the logo and it equals the height of the white or red rectangle of the tricolour from the fogotype.
This extent of the free aren is prescribed for the use in all printed materials so that the typography and graphic features do not appear too close to the loge.
However, if the sitvation aflows it, that area should be bigger. The minimum protection zone equally applics to all ather logotype versions,

Minimdlna ochrannd zéna pri preferovanom osadenf logotypu Minimélna ochrannd zéna pri aplikdcii logotypu
k pravému okraju formatu volne do priestoru formitu

SLOVAKIA

The minimum protection zone at the preferred placement The minimum protection zone when the logotype
of the Jogotype to the right edge of the format Is applied freely in area of the formot
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| LOGOTYP - JEDNORIADKOVE ANGLICKE VERZIE

‘ LOGOTYPE - ONE-LINE ENGLISH VERSIONS

Unikatna jednoriadkova verzia logotypu sa poutiva vyhradne pri extrémne priestorovo obmedzenych moznostiach produkcie (potla pier, chrbit obalu na €D, Snirka na krk a pad.)
alebo v pripadoch, ked je pomer Sirky formatu na aplikiciu loga 3tvor- a viacnisobne viési oproti vy2ke. V ostatnych pripadoch je poutitie jednoriadkovej verzie logotypu nepripustné

a pouiivajit sa vjhradne Standardné trojriadkové verzie logotypov, Minimilna vy2ka logotypu pri tychto verziich nesmie byt mensia al@ 3 mm. V krajnych pripadoch, ked z produkénych
alebo z injch ddvodov nemoino poutif plnofarebny jednoriadkovy variant logotypu, je pripustné aj pouZitie zobrazenych jednofarebnych alternativ fogotypu.

Formdt s minimalnym pomerom Sicky k vygke 4 :1

Jednoriadkové pind verzia logotypu [ One-line full version of the logotype

iy

‘ SLOVAKIA

Format with the minimum ratie of the width to the height 41

Minimalna velkost jednoriadkovej plnej verzie logotypu

D DEA SLOVAKIA

Minimum size of the one-line full version of the fogotype

Jednoriadkovi zakladna redukovani verzia logotypu / One-line reduced basic version of the legotype

S LO VA K l A Minimdlna velkost jednoriadkovej 2akladnej verzie logotypu

Minimum size of the one-line basic version of the logotype

Unique, one-line version of the logolype is exclusively used in extremely spatiaily limited preduction options (lip priat, CD sfecve, nech strap, efc.) or in cases when Lhe ratio of the width of the formal
to the application of the logo is four or mare times of the height. In other cases, the use of the one-line version of the logotype is inedmissible and the three-fine logotype versions are used cxclusively.
The minimum height of the logolype of these versions must not be smaller than 3 mm, In extreme cases, when, due to production or other reasons, it is nol possible to use the full-coloured

one-line legotype variant, it is admissible to also use the displayed onv-colovred logotype alternatives.
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FAREBNOST LOGOTYPOV

THE COLOUR SCHEME OF THE LOGOTYPES

Predpisané zakladné farebné odtiene vychadzajii z farebnosti $tétneho 2naku SR. S predpisané na pouditie vo vietkyich viacfarebnych logotypoch, na defnované podklady
2 na viatky dalSie elementy, na ktoré sa vaéahujil pravidld komunikdcie 2naéky. Vietky dalsie doplnkové farby si definované pri kenkrétnych verzidch logatypav. PouZivajd sa hlavne pri tvorbe
komunikaEného slogan: ,,GOOD IDEA® a obsahujii odtienc z celej farebnej 3kaly. Farby st definované v Skdlach Pantone a CMYK pre potreby tlace. v pripade poufitia inych technolégii poutite

porovnatelné farebné odtiene v prisiuSnych systémoch.

Pantone 287

S

CMYK: 0, 0, 0,0 CMYK: 100, 70, 0, 6

RGB: 255, 255, 255 RGB: 30, 78, 157
HEX: #Ffffff HEX: ledesd
Variabilnd 5kéla sloganu plnej verzie logotypu
Variable scale of the full lagotype version slogan
Pantone 2915

Pantone 186

SLOVAKIA

RGB: 195, 17, 43 RGB: 91, 197, 242

CMYK: 0, 100, 100, 0 CMYK: 60, 0, 0, 0

HEX: #c3112b HEX: 5bc5f2

The prescribed hasic colour shedes are based on the colour scheme of the Slovale state coat of arms. They are prescribed for the use in all multi-coloured logotypes, to define the background and all other elements
to which the brand communication rules apply. All other additional colours are defined for particular logolype versions, They are mainly used for preparing the communication slogan "GOOD IDEA” and contain
shades from the entire colour scheme. Colours are defined in Pantone and CMYK scales for printing needs. In the case of other techrologies being used, use comparable colour sharfes In respective systems.
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CIERNOBIELE VARIANTY LOGOTYPOV

I BLACK & WHITE VARIANTS

Ciernobiele (dalej len BW) varianty logotypov sa maiu poufivat v tychto zobrazenych alternativach. Alternativy 1), 2), 3), 4), 6) a 7) sii farebne redukované verzie pinofarebnych logatypov
a sii vhodné na aplikdciu pri éiernobielej tlaci. Alternativy 5) a B) sti perovkové verzie a okrem &iernobielej tlage sa poutivajii najmi pri Specidlnych produkénych potiadavkich
{napr. aplikicia na lov, kofu, drevo a pod.), alebo ak produléné cbmedzenia nedovoluji pouit farebne redukované varianty.

Black and white (hereinafter only as the BW) logotype varianis can be used in the belaw displayed aiternatives. Alternatives 1), 2), 3), 4), 6) and 7) are colour reduced versions of the full-cofoured
logatypes, ond they are suitable for application in blach and white print. Altcrnatives 5) and 8) are pen-rirawing versions and they ore used, for blach and white printing, for speciol production
requirements (e.q. npplication an metals, leather, wood, ete.) or when production limitations do not allow col duced varionts.

n

2) 3) 4) 5)

CULTURE & OD GOOD GOOD

SLOVAKIA IDEA IDEA IDEA
O ID SLOVAKIA SLOVAKIA SLOVAKIA

8)

6) 7

GOOD IDEA SLOVAKIA COOD IDEA SLOVAKIA GOOD IDEA SLOVAKIA
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| LOGOTYP - PLNA SLOVENSKA VERZIA
| LOGOTYPE - FULL SLOVAK VERSION

Zobrazeny logotyp je farebne, tvarove a koncepéne najkomplexnejéou a zdroven aj najpouzivanejiou verziou spomedzi vietkych logotypov,
Je to preferovany symbol znadly Slovensko a pouZiva sa vsade tam, kde priestorové podmienky a farba pozadia nekoliduji 5 jeho pouzitim,

B Cmyxk: 100/70/0/6

Il CMYK: 0f100/100/0
The displayed fogotype is the version with the most comprehensive colour, shape and conceptual rendering, which is also the most frequently used one out of all the logotypes. [ cMvi: 0/0/0/0

It is the preferred symbal of the Slovakia brand and it is used everywhere where spatinl conditions and the background colour do not collide with its use,
W CMYK: 60/0/0/0

1] CMYK: 0/60/25/0
CMYK: 5/0/90/0

B CMYK: 79/0/48/24

B cmYK; 45/ofojo

W cMYK: 70/15/0/0
CMYK: 5/0{60/0

/ i } B cMmvk: B5/18/100/10

I'.E=m e Bl CMYK: 45/0/100/0

71 CMYK: 0/43/23/0

a7y,
Wy,

\)

Minimalna velkost
pinej verzie logotypu

U773

W
Z,
i

/f','“.\\
29mm 7

NAPZLL)
SLOVENSKO

' Minimum size of the ' 9 B CMYK: 66/0/15/0
basic logotype version

; B cMmYK: a/s0/85/a

Il cMmYK: o/55/40/0

B CMYK: 100/24/5/42
11 CMYK: 31/0/38/0
T CmYK: 15/32/45/0
T1 CMYK: 20/35/25/0
7] CMYK: 24/0/58/0

PIna verzia logotypu pozostdva za Styroch kfaovych elementov: The full lagatype version consists of four key elements:
« modrej podkladove] plochy obdlznikového tvaru; « rectangular area with a blue bachground
« vertikilne] linky s trikolérau {linka je vidy prirazens k favému okraju modrého obdlinika « vertical line with the Iricolour (the fine is always aligned to the left border of the blue rectangle

and its width is always identical with the width of the letter “1" in the lettering of SLOVAKIA)
= garbled-coloured slogan "DOBRY NAPAD" made by cambining several creative cuts of the History font;
« simpfe sans serif lettering “SLOVENSKO".

a jej $irka je vidy totoZnd so 3irkou pismena " z letteringu ,SLOVAKIA™);
« rozfarbeného sloganu ,DOBRY NAPAD" vytvoreného kombinovanim
viacerych kreativnych rezov pisma History;
+ jedneduchého bezserifového letteringu ,SLOVENSKO"

n
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| LOGOTYP - JEDNORIADKOVE SLOVENSKE VERZIE

I LOGOTYPE - ONE-LINE SLOVAK VERSIONS

Unikdtna jednoriadkova verzia logotypu sa pouziva vyhradne pri extrémne priestorovo ohmedzenych moinostiach produkcie (potla¢ pier, chrbdt obalu na CD, Snirka na krlca pad.)
alebo v pripadoch, ked je pamer 3itky farmatu na aplikdciu loga Stvor- a viacnisebne vaééi oproti vyike. V ostatnych pripadoch je poufitie jednoriadkovej verzie logotypu nepripustné

a pouiivaju sa vyhradne Standardné trojriadkové verzie logotypov. Minimdlna vyska logotypu pri tychto verzidch nesmie byt mensia alco 3 mm. V krajnych pripadach, ked z produkénych
alebo inyich ddvadov nemoZno pouZil pinofarebny jednoriadkovy variant logotypu, je pripustné aj pouitie zobrazenych jednofarebnych alternativ logotypu,

Formét s minimalnym pomerom Sirky k vyske 4 : 1

Jednoriadkova plnd verzia logotypu / One-fine full version of the logotype

I~ Ay l ) S LOVE N S KO Format with the minimum ratio of the width to the hieight 4:1

j plnej verzie logotypu

3lna velkost jedr

min. 7 mm \ 1) SLOVENSKO

Minimum size of the one-line full version of the logatype

Jednoriadkovd zdkladnd redukovand verzia logatypu | One-line reduced basic version of the logotype

SLOVENSKO

j zékladnej verzie logotypu

vellcost jed

Minimum size of the one-line basic version of the logotype

Unique, one-line version of the fogotype is exclusively used in extremely spatially fimited production options (lip print, CD sleeve, nech strop, elc.) or in cases whea the ratio of the width of the format
to the application of the logo Is faur or more times the height. in other cases, the use of the one-line version of the logotype Is inadmissible and the three-line lagotype versions are used exclusively.
The minimum height of the logotype of these versions must not be smaller thon 3 mm, In extreme cases, when, due to production or other reasons, it is not possible to use the full-coloured

orte-line fegotype variant, It is odmissible to also use the displayed one-colaured logotype alternatives.

12
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| FAREBNOST POZADIA A UMIESTNENIE LOGOTYPU
| THE BACKGROUND COLOUR SCHEME AND POSITION OF THE LOGOTYPE

Logotyp md uzatvorent formu, €o vo vyraznej miere zamedzuje, aby padklad akyjmkolvek spasobom kolidoval s Eitatelnostou farieb &i tvaroslovia logotypu.

Je preto pripustné aplikovat ho na podklade s aloukolvek farebnostou, textirou, Struktirou, grafikou &i fotografiou, ktorych poutitie spliia estetické &i ideové kritéria.

Vidy, ked to priestorové a kompoziéné podmienky dovolujd, umiestfiuje sa logatyp spravidla k pravému okraju formatu. Jeho prirazenie ku ktorejkofvek inej strane formdtu je nepripustné.
Zobrazené povalené farebnosti pozadia sa rovnako vzfahujd aj na ostatné varianty logotypov.

The logatype has a closed form, which, to a large extent, restricts the bachground from colliding, in any manner, with the fegibility of colours or morpholagy of the logotype. Therefore, it is admissible
to apply it on bachgrounds with any colour schemes, structures, graphics and photographs whose use meets an aesthetic or ideological eriteria. The logosype is always, when spatial and composition conditions
make it possible, usually aligned to the right border of the format. Its alignment to any other border of the Jormat is inadmissible. The displayed coloured schemes aiso equally apply also fo other logotype variants.

Aplikdcia logotypu na bielom podkiade Aplikicia logotypu na podklade predpisanej modrej farby Aplikicia logotypu na padilade s textirou
Application of the logotype on white background Application of the legotype or the background with prescribed blue colour Application of the logotype on the brchground with texture

DEA

TDEL

SLOVAKIA SLOVAKIA

Aplikicia logotypu na réznofarebnom podklade Aplikicia logotypu na fotografickom podklade Aplikicia logotypu na podklade s vyraznou Struktdrou
Application of the Jegatype on multi-coloured background Application of the logotype an photographic background Application of the fogotype o the background with a sfgnificant structure

| & ;

D

v: IDER
LOVAKIA

ST

| SLOVAKIA s
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| LOGOTYP - ZAKAZANE VARIANTY POUZITIA
| LOGOTYPE - FORBIDDEN USE OF VARIANTS
Logotyp sa nesmie pouZivaf v inyich aka predpisanych variantoch a kombinicidch. Vietky logd musia byt vidy poufité z origindlnych podkladov.
The logatype must aot be used in different than the prescribed variants and combinations. Any Jogos used must always be from the original supplied documents.
velkosl 4 pozicia jednotlivych elementuy
sti vo vzdjomnej disprupuicii
Size and pasition of different elements Nepripustid kompozicia elementov Nepripustny spdsol olemuvaniy elementov Mepripusting farebuos( logotypu
are mutually dispruportionale Unaweeptuble compositian of elements Unaccepsable manser of bordering elements Unacveptable colour scheme of the logotype

a2

SLOVAKIA (/;AI\’IA

Nepripustiné prirazenia logutypu k inému
aka k pravému okraju fornitu
Unaceptuble alignment of 1he logatype Nepripustig vertikilng urientécia v rdincd lapoutu

Nepripustiié natuéenie logotypu 10 any different, but the right logotype border Nepripustnd kempozicia elementov Unaceeptoble verticul orientitivn in the layout

Unacteptuble orientutivn of the logotype Unacceplable composition of elenients

D

SLOVAYIA
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LOGOTYPY S VARIABILNYM SLOGANOM PRE JEDNOTLIVE SEGMENTY - ANGLICKA VERZIA

LOGOTYPES WITH VARIABLE SLOGANS FOR DIFFERENT SEGMENTS - ENGLISH VERSION

Varidcie komunikaéného sloganu moino aplikovat v réznych kontextoch a vyudit v segmentoch, akymi st cestovny ruch, zahraniénd investicie, export, kultira & Sport.
Komunikaéne aj vizudlne sti plnohadnatnou n3hradou vietkych verzii logotypov s hlavnym sloganom GOOD IDEA SLOVAKIA a v plnom razsahu ho supluji
Pri komunikécii jednotlivyich segmentov sa preto spravidla pouffvaji samostatne, bez potreby aplikovat aj logatyp s hiavnym sloganom.

Varintions of the communication slogan can be applied in various contexts and used in segments such as tourism, foreign investments, expart, culture end sport.,
From the ication and visual vigwpoint, they are full rep of all logotype versions with the main slognn GOOD IDEA SLOVAKIA and they substitute itin full.
Therefore, when icating different they are used separately, without the need fo alse apply the logotype with the main siogan.

) FROM
SLOVAKI

INVEST IN
SLOVAKIA

Di D19

UDY IN AID FROM
SLOVAKIA SLOVAKIA
OCOD IDEE GOOLC

TRAVEL IN

SLOVAKIA

Logotypy s variabilnym slog 1 pozostavajii z nasledovnych klicovych el t The fogotypes with variable sogans consist of the following key elements:
= modrej podkladovej plachy obdlinikového tvary; = rectangular area with a blue bachground
« versiidilnej linky s trikolérou (linka je vidy prirazend k lavému okraju modrého obdlinika = vertical line with the tricolour (the line is always aligned to the left border of the blue rectangle
a jej Sirka je vidy totoZnd so Sirkou pismena 1" z letteringu ,SLOVAKIA™), and its width is always identical with the width of the Jetter 1" in the lettering of SLOVAKIA),
« jednoduchého bezserifového bledomodréha variabilného sloganu v prvom riadku « simple sans serif light-blue variable slagan in the first line
« jednoduchého bezserilového letteringu ,SLOVAKIA® v druhom riadku « simple sans serif lettering of “SLOVAKIA® in the second Jine
« rozfarbeného sloganu ,GOOD IDEA® vytvoreného kombinevanim » garbled-coloured slogan “GOOD IDEA® made by combining several creative cuts
viacenjch kreatfvnych rezov pisma History v tratom riadku. of the History font i the third fine.
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’ h; .
LOGOTYPY S VARIABILNYM SLOGANOM PRE JEDNOTLIVE SEGMENTY - SLOVENSKA VERZIA
LOGOTYPES WITH VARIABLE SLOGANS FOR DIFFERENT SEGMENTS - SLOVAK VERSION
Variicie komunikaéného sloganu moZno aplikevat v réznych kontextoch a vyuZit v segmentoch, akjmi si cestovny ruch, 1ahraniéné investicie, export, kultira & Sport.
Komunikaéne aj vizuilne st plnohodnotnou nahradou véetkych verzii logotypov s hlavnjm sloganom DOBRY NAPAD SLOVENSKO a v plnom rozsahu ho suphuji.
Pri komunikicii jednotlivyjch segmentov sa preto spravidla poutivajii samostatne, bez potreby aplikovat aj logotyp s hlavnym sloganom.
Variations of the communication slogan con be applied in various contexts and used in segments such as tourism, foreign investments, expory, culture and sport.
From the communication and visual viewpaint, they are full replacements of ail fogotype versians with the main slogan DOBRY NAPAD SLOVENSKO ond they substitute it in full.
Therefore, when communicating different they are used separately, without the need to also apply the logotype with the main slogna,
‘ [\ J /, -
) DOERY NA
CDMDT / NI A
: Rl ‘ ENKA
NAPZLD DCERY NAI
Logotypy s varabilngm sloganom pozostivaji z nasledovnych kidgovych elementov: The logotypes with variable sfogans consist of the following fiey efements:
« modrej podkladovej plochy obdfznikového tvaru; = rectangular aren with a blue bachground
« vertikilnej linky s trikolérou (linka je vidy prirazend k favému okraju modrého obdlf#nika « vertical line with the tricolour (the line is always aligned to the Jeft border of the blue rectanglc
a jej Sirka je vidy totoind so Eirkou pismena 1" z letteringu ,SLOVAKIA®); ond its width is always identical with the width of the letter 1" in the Ittering of SLOVAKIA);
» jednaduchého bezserifového bledomadrého variabilnéha sloganu v prvom riadku - simple sans serif light-blue vaciable stegan in the first fine
« jednoduchého bezserifového letteringu ,SLOVENSKO” v druhom riadku « simple sans serif lettering of “SLOVENSKO" in the second line
+ rozfarbeného sloganu ,DOBRY NAPAD* vytvoreného kombinavanim + garbled-coloured sfogan “DOBRY NAPAD™ made by combining several éreative cuts
viacerych kreativiych rezov pisma History v trefom riadku, of the History font jn the third line.
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L JAZYKOVE MUTACIE KOMUNIKACNEHO SLOGANU

| LANGUAGE VARIATIONS OF THE COMMUNICATION SLOGAN
Pouiitie sloganov v inom ako slovenslkom aleba angliclkom jazylku ja moiné iba v sprievodnom texte a nie je moiné ich graficlé vyjadreniz vo forme logotypu.

The use of slaguns in eny ianguage véher than Sloveh or English is only possible in ihe accampanying text and sannot be uszd in graphicol farm &5 0 fagotype.

K ilatny slogan v kom jazyku | The communicetion stegen in German

GUTE IDEE SLOWAKEI

KomunikaZny slogan vo franciizsiom jazylu | The communication slogan in French

BONNE IDEE SLOVAQUIE

Kemunikaény slogan v Spanielskom jazyku | The communication stegan in Sponish

BUENA IDEA ESLOVAQUIA
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